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The Census Is Important!

A Power

AT
A

AT

ne basis for Congressional
pportionment and Redistricting

ne source for most decisions about state

and local legislative districts

A Money

A Over $430B each year in Federal funds
distributed based on the results

A Directly affects community resources!



OMB Directive 15

A October 30, 1997 Decision

A Introduced Two Significant Changes for
Native Hawallans

I Separated Native Hawaiian and Other

Paci fi ¢ | sl ander from
| sl andero Race Categor
Census

I Introduced Multi-Race as an option
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The Effect of OMB Directive 15

Only Marked Native Not Available
HaV\_/a_man or Other 7,27_3_,662 Asian or 398,835
Pacific Islander Pacific Islanders

Marked Native Not Available i More

Hawaiian or Pacific than One Race was

Islander AND Not an Option 475,579
Something Else

Total Native Hawaliian Not Available
or Other Pacific

Islander i either Alone 874,414
or In Combination
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Examples of Federal Programs that
allocate funds based on the
population Count of Native Hawalians

Endangered Species Conservation

Historic Preservation Fund

Native American Employment and Training

Native American and Native Hawaiian Library Services
Career and Technical Education

Safe and Drug-Free Schools and Communities
Special Programs for the Aging T Title VI

Centers for Disease Control and Prevention i Investigations and
Technical Assistance

Aging Nutrition Services

Disadvantage Health Professions Faculty Loan Repayment, Minority
Faculty Fellowship Program
Source: Catalog of Federal Domestic Assistance
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Information about Native Hawaiian
and Other Pacific Islander-owned

Businesses

A 2002 i First provided Separate Information
on Native Hawailan-owned Businesses

A Native Hawaiians and Other Pacific Islanders

owned almost 29,000 nonfarm U.S.
pusinesses in 2002, employing over 29,000
persons, and generating about $4.3 billion in
DUSINESS revenues

A New information released in 2011
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Mative Hawaiian- and Other Pacific lslander-Owned Firms: 2002
Average Receipts by Kind of Business

Accommodation and food services

All gther kinds of businesses

T T
600 800

Average receipts ($1,000)

Note: Firms with more than one domestic establishment are counted in each industry in which they opersted, but only once in the 1.5, tofal

USCENSUSBUEREAUD Source: US. Census Burean, 2002 Survey of Business Owners
Viekebeg Fou Make kyormed Decisons Mative Hawaiian- and Other Pacific Islander-Ovwmed Firms-Releazed June 28, 2006




Native Hawaiian- and Other Pacific lslander-Owned Firms by Kind of Business:
Total: 28,948

Transportation and
warehousing
5%
All other kinds of businesses
38%

Real estate and rental and
leasing
8%

Constructfion
10%

Professional, scientific, and
technical senices
11%

Administrafive and support and
waste management and

remediafion senices
12%

IMote: Firms with more than one domestic establishment are counted in each industry in which they opersted, bat only once in the U5, total

USCENSUSBUEEAU Source: U.S. Censns Burean, 2002 Survey of Business Crwners
Yiehebeg Fou Make bixraed Dedsons Mative Hawaiian- and Other Pacific Islander-Ovwmed Firms-Feleazed June 28, 2006




THE BASIS FOR ALL OF THIS
IS THE CENSUS!
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US IS Important!

VEVERYONE Counts!



The Census Is Safe!

A Responses to the Census are protected
by law!
A Title 13 of the United States Code
A Up to 5 years in prison, $250,000 fine

ANobody i not IRS, ICE, FBI, Homeland
Security T can see your answers.



The Census is Easy!

10 minutes to complete!

Name

Relationship

Age, Date of Birth

Gender (sex)

Hispanic Origin

Race

Tenure (Housing question - own or rented)

SINCRCIEECRCONEE

Note: 2010 Census will use the Short Form Questionnaire only.
Long form data now collect by the American Community Survey
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The Census Is Important!

A Power

AT
A

AT

ne basis for Congressional
pportionment and Redistricting

ne source for most decisions about state

and local legislative districts

A Money

A Over $430B each year in Federal funds
distributed based on the results

A Directly affects community resources!



EVERYONE Counts!

A Make sure everyone is included on the
form.
I Extended Family
I Multiple Households

I People In transition because of
foreclosures

Il Roommat e s, chi |l dr en,
poarders i anyone that does not have a
nermanent residence elsewhere!




2010 Census Timeline: Key Dates

Spring 2009

Census employees go door-to-door to update
address list nationwide.

November 2009

Recruitment begins for census takers needed for
peak workload in 2010.

February i March 2010

Census questionnaires are mailed or delivered to
households.

<<PEAK MOTIVATION>>

Census Day

Census takers visit households that did not return a
guestionnaire by mail.

<<PEAK STAFFING>>

December 2010

By law, Census Bureau delivers population counts
to President for apportionment.

March 2011

By law, Census Bureau completes delivery of
redistricting data to states.




Questionnaire Delivery
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Questionnaires delivered or mailed

to all housing units in March 2010

A March 8-10
A March 15-17
A March 22-24

A
A April 1-10
Questionnaire

Advance Letter
Questionnaire
Reminder Postcard

Replacement

A We expect a 64% mail response.



Some Strategies to get the word out:
Partnership Programs

Census In the Schools
Complete Count Committees

Targeted Outreach to Hard-To-
Count (HTC) populations

Faith Based Organizations

Be Counted/ Questionnaire Asst.
Centers

Promotional materials



Recruitment Efforts

A Not everyone will return their Census
Questionnaire, so Census Takers will be
knocking on doors in your community:

I Approximately 3.8 million applicants needed
Nationwide

I 1000 hired per Local Census Office at peak

A Next big recruitment drive

I Non response Follow up i NOW until April
2010
A

I Local recruiting and testing
I People FROM the community!
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What Can Your Community Do To
Get The BEST Count?

V Publicize census at community events/
communication networks.

V Urge local residents to apply for census
jobs.

V Create your own 2010 Census promotional
materials.

V Educate, motivate and mobilize your
customers and clients to be answer the
Census!

V Resources at www.2010census.gov
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Comments or Questions?



